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ABSTRACT : Information is the strongest tool in today’s technical world. For imparting any new information to the
people “media” play a trenchant role in diffusion of information to make people updated and interested enough to
participateinit. Mass mediais playing a ponderousrole by transmitting need based information in the quickest timeto
alarger public. Out of many mass mediasources TV had won aspecia statusin disseminating informationin particularly
to rura areas. Undoubtedly, television is an influential and appealing medium, capable to draw the attention of too
many viewersregardlessof theliteracy or illiteracy. The main objective of thisinvestigation wasto study theteleviewing
behaviour of farm women regarding farm and home related programmes. In terms of the research design to collect the
primary data of the study, the quantitative approach by means of interview schedule has been adopted to generate the
primary data of the study where atotal of 100 respondents, comprising of farm women from the Badgaon panchayat
samiti of Udaipur district, Rajasthan have been selected as the main respondents of the study. The data were collected
through personal interview method and subjected to statistical analysis. The study has revealed a number of important
findings which reveal that morethan 70 per cent of the respondents know the correct name, day, timing and duration of
farm and home related programmes telecast on different channels. Apart from this, the findings of the study also
revealed that majority of the respondents preferred evening time and demonstration mode of presentation.
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